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ROSENTHAL

The best partner

for your business.

All-round assistance starting from the design
| stage and tailor-made solutions for

restaurateurs and hoteliers all over the world.
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Rosenthal, der beste Partner flr
Ihr Unternehmen. Komplette
Betreuung bereits ab der
Entwurfsphase und
mafBgeschneiderte Losungen fir
Gastronomen und Hoteliers

weltweit.

Rosenthal, il miglior partner per
il tuo business. Assistenza a
ﬁ tutto tondo sin dalla fase

progettuale e soluzioni su

misura per ristoratori e
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albergatori di tutto il mondo.
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Rosenthal, le partenaire
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privilégié de votre entreprise.
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QUALITY, STYLE

AND EFFICIENCY.
Rosenthal’s g;ﬁ lly renowned

expertise is its best reference and

8;]7

it confirms (s great success.

P RO

Qualitat, Design und Funktionalitat.
Die international anerkannte Erfahrung von
Rosenthal ist die beste Referenz und bestatigt

den Erfolg des Unternehmens.

Qualita, stile e funzionalita. L'esperienza
Rosenthal, riconosciuta a livello internazionale,
costituisce la miglior referenza e ne riconferma

il grande successo.

Qualité, style et fonctionnalité. Forte d’'une
expérience internationalement reconnue,
Rosenthal s'impose comme la référence absolue

et confirme son grand succes.
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HISTORY

1879

Foundation of Rosenthal

Founded in 1879, Rosenthal is a story of
father and son - the founder Philipp
Rosenthal Senior and the visionary and
enterprising Philip Rosenthal Junior. The
former laid the foundations for porcelain
production, which was already modern at
the time, while the latter built Rosenthal into
a major brand of international renown.
Philipp Rosenthal laid the foundations for
his company when he set up a porcelain
painting business in Erkersreuth Castle in
Selb.

1891

Building first own porcelain factory

After his initial commercial success,
Philipp Rosenthal decided to produce his
own porcelain in 1891. The new porcelain
factory in Selb attracted attention
because of the technical developments
and contemporary design, as the
sophisticated company founder was
always searching for new ideas.

1908

Purchase of the ,Thomas“ porcelain
factory

Rosenthal purchased the F. Thomas
porcelain factory which had been founded
in 1904 in Marktredwitz. In 1960,
production moved to the newly built
,Thomas am Kulm* factory in
Speichersdorf. Rosenthal developed its
second brand Thomas in the post-war
period specifically forayounger audience.
Today, the Thomas brand sets trends in
the industry.

1879
1891
1908

1910

Foundation of art department

The creation of the factory's own art
department for the production of
porcelain figures emphasises the high
standing and appreciation for the
Rosenthal brand name. Until that time, an
art department was a privilege reserved
for royal factories.

1916
Maria - how love became a story about
porcelain

There are love stories that are so beautiful
that you can hardly believe them. Just like
the story of Philipp Rosenthal and his wife
Maria who married in 1916. The Privy
Counsellor adored her so much that,
without any hesitation, he named a
porcelain service after her. He had no idea
it would become a bestseller sold to
millions.

1950

A new beginning with Philip Rosenthal
(Jnr)

In 1950, Philip Rosenthal, son of the
founder of the company, joined Rosenthal
AG. He started as an advertising manager,
then became responsible for managing
product design, after which he became
Head of Sales. As CEQO, Philip Rosenthal
had a crucial influence in the development
of Rosenthal AG between 1958 and 1981.

1910
1916




1961

Creation of the Rosenthal studio-line

In 1961, Philip Rosenthal set the course
for product development with the
development of the “Rosenthal studio-
line” brand. Long before design was en
vogue, Rosenthal had already been
working with contemporary artists,
designers and architects, and amongst
these were famous names such as
Raymond Loewy, Walter Gropius or Tapio
Wirkkala. To date, more than 1000 artists
have designed unique collections for
Rosenthal.

1967-1969

Bauhaus Collaboration

The new ,Rosenthal am Rothbuhl”
porcelain factory was designed by Walter
Gropius, built in 1967.

Also in collaboration with Walter Gropius,
the iconic TAC collection was created in
1969, which epitomises minimalism with
its striking shapes and clear lines. TAC
remains one of Rosenthal's great and
favourite design classics to this day.

1992

Launch of Rosenthal meets Versace

The collaboration with Milanese fashion
house Versace started in 1992 under the
leadership of Gianni Versace. He aimed to
realise his concept of a Versace Lifestyle
and found Rosenthal to be the perfect
partner. Today, the inimitable and
extravagant designs are in the hands of
Donatella Versace. Rosenthal meets
Versace translates her fashion creations
into unique tableware collections.

1950
1961
1967-1969

Do

HOTEL & RESTAURANT SERVICE

2000

Acquisition of Hutschenreuther
Rosenthal acquired this traditional and
very well-known brand in 2000 when it
purchased the Hutschenreuther name -
which was founded in 1814.

2009

Rosenthal becomes part of the Arcturus
Group

With Arcturus and Rosenthal, two great
companies dedicated to design and
innovation, high quality products and
customer  satisfaction have joined.
Sambonet, Paderno, Ercuis and Raynaud
also belong to this Group, a global leader
in the production of high-quality designer
items for both the table and the kitchen at
home and in the hotel sector.

2022

Collaboration with Swarovski

In continuing to collaborate with iconic
brands, Swarovski expanded Rosenthal’s
horizons into a wondrous world of crystal
in 2022. Both, the German and the Austrian
company, have heritage of excellence in
craftsmanship, a passion for material and
expertisein producing exclusive products.

1992
2000
2009
2022
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AWARD
-WINNING
DESIGN

The first tableware brand in history to
collaborate with artists and designers,
leading to more than 200 international

design awards.

Die erste Marke in der
Geschichte des Porzellans, die
auf eine Zusammenarbeit mit
Kiinstlern und Designern setzt,
woflir das Unternehmen bisher
mehr als 200 internationale

Designpreise erhalten hat.

Il primo brand di tavola nella
storia a collaborare con artisti e
designer, per oltre 200 premi di

design a livello internazionale.

La premiere marque d‘art de la
table de l'histoire a collaborer
avec des artistes et des designers,
menant a plus de 200 prix de

design internationaux.

e

GERMAN
DESIGN

AWARD
HOMINEE

2018

JUNTO
Design by:
Giampiero Tonetti & Mario Padiglione

JUNTO
Design by:
Giampiero Tonetti & Mario Padiglione

TAC
Design by:
Walter Gropius

TAC

Design by:

Walter Gropius

Z
reddot design award

wimper 2017

Book 100 YEARS
Philip Rosenthal
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VERSATILITY IN MIXING
COLOURS AND LINES

DECALS, HAND OR SPRAY PAINTED, COLOURED ENAMELS
AND DECORATIONS ENRICH ROSENTHAL PORCELAIN.
THANKS TO THE ROSENTHAL'S GLAZING YOU CAN FIND
YOUR FAVOURITE SHADE IN OBJECTS BELONGING TO
DIFFERENT COLLECTIONS, READY TO BE COMBINED
TOGETHER. DIFFERENT DESIGNS, SAME COLOUR:

NO LIMITS IN YOUR MIX&MATCH.

JUNTO PEARL GREY =

JOYN GREY =
BLEND MINERAL =

MESH MOUNTAIN =

JUNTO OPAL GREEN =

JOYN MINT GREEN =
PROFI MINT

LOFT MOON GREY =
TREND MOON GREY

Transferdrucke, gespritzte und

handgemalte Dekore oder
Farbglasuren verzieren Rosenthal-
Porzellan.

Wahlen Sie nach Farbe, nicht nur
nach Form.

Dank der Rosenthal Farbglasuren
kénnen Sie Ihren Wunschfarbton in
mehreren Kollektionen finden, die
miteinander kombiniert werden
konnen. Unterschiedliche Designs,
gleiche Farbe: Ihrem Mix&Match

sind keine Grenzen gesetzt.

JUNTO OCEAN BLUE =
LOFT & TREND NIGHT BLUE

Decal, dipinti a mano o a spray,

smalti colorati e decorazioni
vannoaimpreziosirelaporcellana
Rosenthal.

Scegli per colore, non solo
per linea.

Grazie alla smaltatura Rosenthal
puoi ritrovare la tua tonalita
preferita anche in oggetti di
collezioni differenti, pronti per
essere abbinati tra loro. Design
diversi, stesso colore:

limite al tuo Mix&Match.

nessun

MESH AQUA =
LOFT & TREND ICE BLUE

PROFI MOSS =
LOFT & TREND MOSS GREEN

Des décalcomanies, peintes a la
main ou au pistolet, des émaux
décorations
de

colorés et des

embellissent la porcelaine
Rosenthal. Choisissez par couleur,
pas seulement par ligne.

Grace a 'émaillage Rosenthal, vous
pouveztrouver votre teinte préférée
méme dans des articles de
différentes collections, préts a étre
assortis les uns aux autres. Des
motifs différents, une méme couleur:

pas de limites a votre Mix&Match.
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MADE IN
GERMANY
QUALITY.
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OUTSTANDING
CRAFTSMANSHIP,
PASSION AND
ATTENTION TO
DETAIL
CHARACTERIZE
THE ROSENTHAL
PRODUCTION
SINCE 1879.

QUALITAT MADE IN GERMANY.
HERAUSRAGENDES
HANDWERKLICHES KONNEN,
LEIDENSCHAFT UND LIEBE
ZUM DETAIL KENNZEICHNEN
DIE ROSENTHAL-PRODUKTION
SEIT 1879.

QUALITA MADE IN GERMANY.
ECCEZIONALE
ARTIGIANALITA, PASSIONEE
ATTENZIONE AL DETTAGLIO
CARATTERIZZANO LA
PRODUZIONE ROSENTHAL
DAL 1879.

QUALITE MADE IN GERMANY.
UN SAVOIR-FAIRE ARTISANAL
EXCEPTIONNEL, LA PASSION
ET LE SOUCI DU DETAIL
CARACTERISENT LA
PRODUCTION DE ROSENTHAL
DEPUIS 1879.
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SUSTAINABILITY

CENTRAL INTO OUR ,GREEN TRANSFORMATION:
CLIMATE NEUTRALITY AND SUSTAINABLE ECONOMY

OUR PORCELAIN: A NATURAL PRODUCT

For over 140 years, we manufacture durable and high-quality porcelain
products that do not release any harmful substances from the raw
materials used and along the entire product life cycle.

Sustainability plays a key role in our entire production cycle. As a
production company that consumes resources, we have set ourselves the
task of minimising and optimising this consumption. We set the course for
this decades ago and took important measures to continuously improve
our corporate processes.

One of our primary goals is to replace the natural gas we still need for our
porcelain firing with a regenerative alternative to reduce our CO2
emissions further. We are collaborating with research institutes, the
“Verband Keramischer Industrie” (German Ceramic Association) and our
competent partners to develop the necessary technical requirements
and ensure the availability of this regenerative option.
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SUSTAINABILITY

WHAT WE HAVE ACHIEVED

RENEWABLE ENERGY
SOURCES

Energy generated in a 100%
ecological way and in our
sustainable vehicle fleet we
promote electric mobility with
electric energy.

ENERGY SAVING

Thanks to our combined heat
and power plant, we generate
electricity and heat for our
own consumption and we also
have heat recovery systems at
our major production kilns. In
addition, our energy
management system enables
us to reduce our electricity
and gas consumption.

RESOURCE OPTIMISATION

Our commitment to optimising the use of resources enables us to
reduce our paper and packaging materials. The best possible design
and implementation of our production processes generally leads to
the efficient and resource-conserving. In addition, we reuse material
waste in our own processes and if reuse in our own process is not
possible,werecycle materialsbyreutilisingthemasvaluable production
materials in other industries as secondary use. In addition, recycling
and waste separation are key components of our environmental

activities in all areas of the company.

INTRO
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ENVIRONMENTAL
CERTIFICATION

Since 2017, we pursue the goal of gsewoiesnon
constantly reducing our influence on CQY
the environment by preventing CERTIQUALITY
possible environmental risks and
aiming for an increasingly eco-
sustainable economy. We are
committed to protecting our
environment, fulfilling the
organisation's binding obligations
(relevant environmental laws and
regulations), establishing an

environmental management system

appropriate to our organisation, QUALII \

continuously improving our

environmental management and CONTROL
conservingresources (raw materials,

energy, water, air and soil). CERTIFICATION

Since 1997, we optimise workflows
through regular documentation,
analysis and evaluation to ensure
N\l better work efficiency and quality
controlthroughout the supply chain.
This allows us to controland monitor
the entire production cycle, ensure
after-sales services and distribution
channels. In addition, our products
are subjected to a 100% manual
final check.

20
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SOCIAL

RESPONSIBILITY

CERTIFICATE

Since 2019 we have been committed
to acting ethically on the basis of
compliance with all laws and
protection of human rights. Our
values and principles are contained
in our Rosenthal Code of Conduct
and we also monitor our suppliers'
compliance with it.
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ENERGY
EFFICIENCY

Commitment to reducing CO2
emissions, sustainably reducing
energy consumption of electricity
and gas, increasing energy efficiency
through continuous improvements.
Wearealsocommittedtosustainable
energy efficiency through 100%
renewable electric energy at all
locations, heatrecovery, anin-house
combined heat and power plant, the
use of LED lighting, electromobility
andmuchmore.Wetakeaparticularly
critical look at our energy-intensive
production processes in order to
minimise the use of energy.

INTRO
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Follow us on our social channel and subscribe to

Rosenthal - Arcturus Group. You will be kept up-

to-date on new products, discover the stories of

our partners and follow our events and trade
around the world.

Folgen Sie uns auf unseren sozialen Kanalen

und abonnieren Sie die Rosenthal - Arcturus

Group. Sie werden uber neue Produkte auf

dem Laufenden gehalten, entdecken die

Geschichten unserer Partner und verfolgen

unsere Veranstaltungen und den Handel auf
der ganzen Welt.

Seguiteci sui nostri canali social e iscrivetevi a
Rosenthal - Arcturus Group. Potrete essere
aggiornati sui nuovi prodotti, scoprire le storie
dei nostri partner e seguire i nostri eventi e gli
scambi commerciali in tutto il mondo.

Suivez-nous sur notre canal social et abonnez-
vous a Rosenthal - Arcturus Group. Vous serez
tenu au courant des nouveaux produits,
découvrirez les histoires de nos partenaires et
suivrez nos événements et nos échanges
commerciaux dans le monde entier.

(]
in Arcturus Group
@rosenthalsambonetprofessional

f Rosenthal Sambonet professionale

Follow us

INTRO
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Naturally relaxed
mood. Cozy and trendy
settings, with a fine
design and soft col-
ours. The perfect se-
lection suitable for
an informal and at the
same time complete
table service.

di

Eine natlrlich entspan-
nende Atmosphare. Ge-
mutliches und trendiges
Ambiente, mit einem gut
durchdachten Design
und sanften Farben. Die
perfekte Auswahl fir ei-
nen informellen und
gleichzeitig kompletten
Tisch-Service.

SLAL
ing

Un’atmosfera natu-
ralmente rilassante.
Ambienti accoglienti e
trendy, dal design cura-
to e dai colori soft. La
selezione perfetta per
un servizio al tavolo in-
formale e completo allo
stesso tempo.

Une atmosphéere natu-
rellement CIEVET
Des espaces accueil-
lants et a la mode, ayant
un design soigné et des
couleurs douces. La sé-
lection parfaite pour un
service a table informel
et complet en méme
temps.
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PREMIUM BONE C}-IIINA - JADE LIFT
4#=GLASSES ROSENTHAL - DIVINO
CUTLERY*SAMBONET - LINEAR STAINLESS STEEL




PREMIUM BONE CHINA - JADE LIFT ROSENTHAL PG

GLASSES ROSENTHAL - TAC 02
JADE LIFT 240
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PLATES ROSENTHAL - BLOOM LAVA & SNOW & SCARLET



PLATES ROSENTHAL - BLOOM SNOW
GLASSES ROSENTHAL - DIVINO
CUTLERY SAMBONET - HANNAH STAINLESS STEEL

ROSENTHAL PG
BLOOM 304

NEW
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NEW

casud
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PLATES ROSENTHAL - KUMI ROSENTHAL PG
CUTLERY SAMBONET - HANNAH ANTIQUE
a KUMI 262

31



PLATES AND BOWLS ROSENTHAL - JUNTO STONEWARE AQUAMARINE
PLATES AND BOWLS ROSENTHAL - JUNTO PORCELAIN OCEAN BLUE AN
GLASSES ROSENTHAL - DIVINO -
CUTLERY SAMBONET - GIO PONTI VINTAGE
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STONEWARE ROSENTHAL - JUNTO DUNE & BRONZE
CUTLERY SAMBONET - LINEA Q ANTIQUE PVD CHAMPAGNE

ROSENTHAL
JUNTO DUNE




STONEWARE ROSENTHAL - JUNTO JUNGLE & SLATE GREY
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CASUAL DINING

casual

STONEWARE ROSENTHAL - JUNTO ALABASTER AND BRONZE ROSENTHAL PG
VASE ROSENTHAL - TUTENVASE
CUTLERY SAMBONET - LINEA Q ANTIQUE PVD COPPER JUNTO 258

35






PLATES ROSENTHAL - * JUNTO ROSE QUARTZ AND SLATE GREY
GLASSES ROSENTHAL - DIVINO
CUTLERY SAMBONET - HANNAH ANTIQUE

ROSENTHAL
* JUNTO ROSE QUARTZ

* AVAILABLE WHILE STOCK LASTS

PG
258
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ROSENTHAL PG
MESH WHITE 278

PORCELAIN ROSENTHAL - MESH WHITE

38
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PLATES ROSENTHAL - JOYN DENIM BLUE
GLASSES ROSENTHAL - DIVINO
CUTLERY SAMBONET - HANNAH ANTIQUE

40
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ROSENTHAL PG
JOYN 246
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THOMAS
CLAY

PG
312

PLATES THOMAS - CLAY ROCK
CREAMER ROSENTHAL - JUNTO SLATE GREY
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PLATES THOMAS - NATURE SAND
CUTLERY SAMBONET - PORTOFINO STAINLESS STEEL

ROSENTHAL
THOMAS NATURE

PG
316

CASUAL DINING

45



46



Breakfast, lunch and
dinner. Every day, all
day long. A selection
of strong, durable and
suitable for intensive
use products, without
sacrificing taste and
elegance.

Frihstick, Mittag- und
Abendessen. Jeden Tag,
den ganzen Tag. Eine
Auswahl von Produk-
ten, die robust und sta-
bil sind, aber dennoch
durch Design und Ele-
ganz beeindrucken.

Colazione, pranzo e
cena. Tutti i giorni, tutto
il giorno. Una selezione
di prodotti adatti ad un
utilizzo intensivo, resi-
stenti e durevoli, senza
tuttavia rinunciare a gu-
sto ed eleganza.

Petit-déjeuner, déjeuner
et diner. Tous les jours,
toute la journée. Une sé-
lection de produits adap-
tés a une utilisation in-
tensive, résistants et
durables, sans pourtant
renoncer au golt et a
'élégance.



PORCELAIN ROSENTHAL -
GLASSES ROSENTHAL - DIVI
CUTLERY SAMBONET - HAN




PORCELAIN ROSENTHAL - ACCENTI
GLASSES ROSENTHAL - DIVINO
CUTLERY SAMBONET - IMAGINE PVD GOLD

ROSENTHAL PG
ACCENTI 210
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ALL DAY DINING
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